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Greater Yuma EDC would like to invite your company to become a sponsor for our Annual Investor Dinner 
on October 27, 2016 at the Pivot Point Conference Center.  As in the past, the success of our dinner has 
been due to the contributions of our investors who continue to support Greater Yuma EDC. 
 
 As a sponsor, your company will receive integrated media and website exposure along with recognition on 
all promotions for the event.  You will also gain exposure from the audience attending the event.  As a 
company dedicated to the economic prosperity of Yuma County, you are definitely an ideal partner for us in 
this venture. 
 
We hope that you will consider supporting our dinner as a sponsor. 
 
Please contact Stephany at either 928.782.7774 or 928.580.6027 or send an email to 
scrowe@greateryuma.org   if you are interested in becoming a sponsor for the Greater Yuma EDC Annual 
Investor Dinner.  We have several different sponsorship levels available, which are listed below. 
 
Platinum Sponsorship - $2,000 
 
• Company Name, Logo, and Sponsorship Level listed on Greater Yuma EDC Website and Facebook page 
• Recognition in Greater Yuma EDC E-Newsletter 
• Large screen recognition during event 
• Company Name and Logo listed on Event Program 
• Company Name listed as a Platinum sponsor on Event Invitation 
• 8 Tickets (full table) to attend the Dinner and 8 beverage tickets 
• Table Signage 

 
Gold Sponsorship - $1,000 
 
• Company Name, Logo and Sponsorship Level listed on Greater Yuma EDC Website and Facebook page 
• Recognition in Greater Yuma EDC October/November E-Newsletter 
• Large screen recognition during event 
• Company Name and Logo listed on Event Program 
• 4 Tickets to attend the Dinner and 4 beverage tickets 

 
Bronze Sponsorship - $500 
 
• Company Name, Logo and Sponsorship Level listed on Greater Yuma EDC Website and Facebook page 
• Recognition in Greater Yuma EDC October/November E-Newsletter 
• Large screen recognition during event 
• 2 Tickets to attend the Dinner and 2 beverage tickets 

 
Photography Sponsor - $1,000 
 
• Company Name, Logo and Sponsorship Level listed on Greater Yuma EDC Website and Facebook page  
• Recognition in Greater Yuma EDC October/November E-Newsletter 
• Company Name and Logo displayed at the photography station 
• 4 Tickets to attend the Dinner and 4 beverage tickets 
 

GREATER YUMA EDC ANNUAL DINNER SPONSORSHIPS 
AVAILABLE 
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Parker Pioneer By John Gutekunst Updated Sep 19, 2016 

Dr. Daniel P. Corr is the new President of Arizona Western College, the community college district for 
Yuma and La Paz Counties. When he first visited Parker in March before taking over his official duties, 
Corr said he wanted to stay in touch with the community. To that end, he visited Parker Sept. 15. 
 
Corr met with community leaders and the administration at Parker High School. He sat down with the 
Parker Pioneer before heading off to visit the University of Arizona Cooperative Extension Office. 
 
“I wanted to hear what we’re doing well and what we need to do better,” Corr said. He added that, 
when it comes to education, the mission of a community college is to be all things to all people. 
 
The new building under construction at the Parker Learning Center on Geronimo Avenue is about 60 
days from completion, Corr said. The new facility will have four classrooms with partitions that can be 
opened to create a large community meeting room. There will also be a kitchen that can hold dinners 
for up to 250 people. The new building will also include a trades classroom, offices and a fitness center. 
 
The estimated cost is $1.8 million. The prime contractor is Merrill Walker Builders of Yuma. 
 
Corr said the building should be completed by mid-November, and a ribbon-cutting and open house are 
being planned for early December. 
 
Corr was asked about the property tax rate for the Arizona Western College District, which is higher 
than the primary property tax rate for La Paz County. The District’s rate is $2.6255 of $100 of net 
assessed value, with the county’s rate is $2.3580. 
 
“That’s the first thing I was asked about when I came here in March,” he said. He said he was aware of 
claims La Paz tax dollars are being used to support the campus in Yuma. 
“Overall college functions are budgeted in Yuma, but they benefit La Paz,” Corr said. “We actually 
spend more per student in La Paz County than we do in Yuma.” 
 
There are many challenges for higher education in La Paz County, Corr said. He said just 10 percent of 
the population has a bachelor’s degree, which is the lowest percentage of any county in Arizona. 
Overall, 27 percent of Arizonans have bachelor’s degrees, while it’s 29 percent for the nation. 
 

Pioneer photo/John Gutekunst 
Arizona Western College President Dr. Corr (left) 
made a visit to Parker and La Paz County Sept. 15. 
He met with community leaders and the 
administration at Parker High School. He was 
joined at AWC’s Parker Learning Center by Kathy 
Ocampo (right), the associate Dean for La Paz 
County Services. 
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At the same time, the percent of county residents with at least some college education is 32 percent. 
That compares favorably with the state average (34 percent) and the national average (29 percent). 
 
“That 32 percent would not exist without Arizona Western College,” Corr said. “That speaks to the value 
of the college to this community.” 
 
Corr said the goal of the college should be to get those people with some college education “across the 
finish line” to earn their bachelor’s degrees. He said this presents real challenges. 
 
“If it were easy, we’d already be doing it,” he said. 
 
Using technology and partnerships in the community is the way to accomplish this, Corr said. They have 
to make sure students graduate high school and are ready for higher education. They also have to make 
sure they offer the right courses. 
 
“This require us to think in different ways,” he said. 
 
Corr praised the dual-enrollment program with Parker High School that allows high school students to 
take college-level courses. This gives the students a start on higher education. 
 
Corr was asked about how the college could serve the McMullen Valley and the eastern part of La Paz 
County. He said it would not be cost-effective to build a campus is Salome or Wenden, but technology 
and community partners could be used to bring higher education to these areas. 
 
The college could also offer classes of interest to seniors, such as learning to use computers. They could 
also help provide training for new businesses in the county, like Rose Acre Farms. 
 
“The mission of a comprehensive community college is broad,” Corr said. “We are to be all things to all 
people. As a community changes, we need to respond. When a need emerges, it’s incumbent on us to 
respond.” 
 
Corr said he plans to visit Parker and Quartzsite at least once a month. 
 
Corr has also done away with the term “main campus” to describe their campus in Yuma. He said it is 
now simply the Yuma Campus. 
 
“We want every student to think the campus he or she attends in the main campus,” Corr said. 
“Because, for them, that’s what it is.” 
 
AWC is the community college district for Yuma and La Paz Counties. In addition to the Yuma Campus, 
they have learning centers in Parker, Quartzsite, Somerton, Wellton and San Luis. According to their 
website, they currently have 11,187 students, 5,451 of whom are full-time. The Parker and Quartzsite 
Learning Centers have approximately 300 to 400 students between them. 
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Bose Corporation To Extend Strategic Partnership With 

Flex 

PR Newswire (press release) Jun 16, 2016, 09:15 ET 

News Provided by 

Bose Corporation www.bose.com 

FRAMINGHAM, Mass., June 16, 2016 /PRNewswire/ -- Today, Bose Corporation, a US-based 

multinational company and global leader in audio systems, and Flex, a global leader in 

manufacturing, announced they've reached an agreement to expand their existing strategic 

partnership.  As part of the new agreement, ownership and operation of Bose's manufacturing and 

development operations in San Luis, Mexico and Penang, Malaysia will transfer to Flex, and Flex 

will assume current and planned Bose production in both facilities.  The agreement also grants 

Bose greater access to Flex's supply chain solutions, accelerating speed-to-market around the 

world. 

 

"Bose has a diverse product line in ever-changing industries," said Bryan Fontaine, executive vice 

president, Bose Global Operations. "We've always used independent manufacturers to support 

our global business, and have used Flex in that capacity for over a year.  Now, we've chosen 

them to assume the work in two of our plants because their deep expertise and infrastructure will 

help us keep pace with our current and future product plans, and meet our projected growth in 

current and emerging markets.  They're also innovators and can meet our quality standards.  But 

just as importantly, we think that Flex's corporate culture is most aligned with ours, and that's 

important for our employees." 

 

Bose's San Luis and Penang plants were opened in 1990 and 2013, respectively.  Their 

production includes select headphones, wireless speakers, home theater systems and 

professional products.  Combined, they have approximately 3,500 employees, and under the 

terms of the agreement, Flex will retain the vast majority of both teams. 

 

"Bose is an iconic leader in audio performance, innovation and quality," said Mike Dennison, 

president, Consumer Technology Group at Flex.  "We're pleased to expand our strategic 

relationship, and help them get to market at an even faster rate with our world-class global supply 

chain solutions." 
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Operations will transfer upon the transaction's closing.  It's subject to the satisfaction of 

customary conditions, including regulatory approvals, and is scheduled to occur during 2016.  

Bank of America Merrill Lynch acted as Bose's exclusive financial advisor in connection with the 

sale.  Additional information, including financial and transition details, will remain confidential. 

 

ABOUT BOSE CORPORATION 

 

Bose Corporation is a privately held company, founded in 1964 by Dr. Amar G. Bose, then 

professor of electrical engineering at the Massachusetts Institute of Technology.  Headquartered 

in Framingham, Massachusetts, Bose serves millions of global customers through its operations 

in North America, Europe and Asia Pacific, supported by 25 international subsidiaries, 

Bose.com, hundreds of Bose stores, and independent, authorized e-commerce and brick-and-

mortar retailers around the world.  Today, Bose has over $3.5 billion in annual sales, and offers a 

full line of wireless mobile and home products, automotive sound systems, professional sound 

systems, and commercial headsets for professional sports and pilots. Across industries and 

continents, Bose is recognized as a leader in performance, innovation and quality. 

 

ABOUT FLEX 

 

Flextronics International Ltd. is a leading sketch-to-scale™ solutions company that designs and 

builds intelligent products for a connected world. With approximately 200,000 professionals 

across 30 countries and a promise to help the world Live smarter™, the company provides 

innovative design, engineering, manufacturing, real-time supply chain insight and logistics 

services to companies of all sizes in various industries and end-markets. 

 

CONTACTS 

 

Joanne Berthiaume  

Bose Corporation  

joanne_berthiaume@bose.com 

 

Renee Brotherton  

Flex  

renee.brotherton@flextronics.com 
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Yuma Regional Medical Center Becomes Member Of 

Vizient, Inc. 

Businesswire.com  July 11, 2016 06:00 AM Eastern 

Daylight Time 

IRVING, Texas--(BUSINESS WIRE)--Vizient, Inc., today announced Yuma Regional Medical 

Center, a not-for-profit hospital serving the residents of Yuma and surrounding 

communities in southwestern Arizona, has become its newest member. Yuma will also 

be a member of the Upper Midwest Consolidated Services Center (UMCSC), a Vizient 

SupplyNetwork™, to access additional value via their custom contract portfolio. 

 

“We are excited to have Yuma Regional Medical Center join our member-driven 

organization. Our array of analytic tools, combined with advisory and group purchasing 

services are perfectly suited to help them meet their organizational goals for population 

health management,” said Rand Ballard, chief customer officer for Vizient. 

 

“The services and benefits which Vizient brings to Yuma Regional Medical Center made 

it an easy decision to become a member. We anticipate substantial benefits from joining 

the Upper Midwest Consolidated Services Center and becoming involved in various cost 

control initiatives within Vizient,” said David Willie, chief financial officer for Yuma 

Regional Medical Center. 

 

Yuma Regional Medical Center is a 406-bed facility with more than 2,000 employees and 

365 medical practioners. Yuma’s campus offers patients cutting-edge technology and 

services including comprehensive cancer care, minimally invasive heart and orthopedic 

procedures and pediatric and newborn care. 

 

With its membership in Vizient, Yuma will have access to the full range of performance 

improvement solutions, including group purchasing services, clinical and operational 

analytics, spend management analytics and consulting services. 

 
About Vizient, Inc. 

Vizient, Inc., the largest member-driven health care performance improvement company in the country, 

provides innovative data-driven solutions, expertise and collaborative opportunities that lead to improved 

patient outcomes and lower costs. Vizient’s diverse membership and customer base includes academic 

medical centers, pediatric facilities, community hospitals, integrated health delivery networks and non-

acute health care providers and represents almost $100 billion in annual purchasing volume. The Vizient 

brand identity represents the integration of VHA Inc., University HealthSystem Consortium and Novation, 

which combined in 2015, as well as the recently acquired MedAssets’ Spend and Clinical Resource 

Management (SCM) segment, which includes Sg2. In 2016, Vizient received a World’s Most Ethical Company 

designation from the Ethisphere Institute. Vizient’s headquarters are in Irving, Texas, with locations in 

Chicago and other cities across the United States. Please visit www.vizientinc.com as well as our 

newsroom, blog, Twitter, LinkedIn and YouTube pages for more information about the company. 

Contacts 

Vizient, Inc. 



City To Hold 

Auction Of 
Surplus 

Property 

Saturday, Oct.  

01, 2016 

Vehicles, jewelry among 
items 

 

Yuma, Ariz. – The next City of 
Yuma Public Auction will be 
held 9 a.m. Saturday, Oct. 1 
at the city’s surplus property 
warehouse, 190 W. 14th St. 
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This auction features 25 vehicles up for bids, 
the most so far this decade, and a half-karat 
white gold diamond engagement ring with 
a retail value of $2,799.95. Collectors might 
be interested in a collection of worldwide 
stamps and a book of coins. Commercial 
businesses might be interested in an old 
trailer or an electronic roadside message 
board. A caterer or restauranteur may wish 

to bid on a palette of glass ice cream 
serving dishes. 
  
Miscellaneous items up for bids include, but 
are not limited to, the following: Office 
supplies, furniture, organizers, office 
equipment, desks, filing cabinets, desk 
chairs, display cases, televisions, lockers, 
cameras, bicycles, computer equipment, 
kitchenware, jewelry, watches, coins, 
pocket knives, power tools, hand tools, 

shelving, landscaping equipment, a heavy-
duty shredder, and more. 
 
Items to be auctioned are generally heavily 
used and in various conditions but are no 
longer needed due to such reasons as 
changes in staff, changes in usage or 
passing their budgeted life span. Other 
items came into City ownership through 
having become evidence in criminal cases. 
  

Those wishing to examine items available for 
bidding and/or to register for participation in 
the auction can do so at the city yard 
between 9 a.m. and 5 p.m. Friday, Sept. 30. 
  
Those who wish to participate in the auction 
should arrive between 7 a.m. and 9 a.m. 
that morning to register. Registration is free 
to participants. Gates open at 7 a.m. that 
Saturday. Registration will also be taken 
during the Friday viewing. 
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Those who wish to participate in the auction should arrive between 7 a.m. and 9 
a.m. that morning to register. Registration is free to participants. Gates open at 7 
a.m. that Saturday. Registration will also be taken during the Friday viewing. 
  

All items in the City of Yuma Public Auction are sold “as is, where is,” and must be 
picked up the same day. Bidders and buyers should also be aware of the 
following: 
 
• No items have been authenticated; unless a certificate indicating otherwise 

came with the property coming into City possession. 
• No warranty or guarantee is implied. 
• Buyer assumes all risk with purchase. 
• Absolutely no returns. 
• No items will leave the auction area until they have been paid in full. 
• Bidder is responsible for item(s) after award. Bidder buys it, bidder loads it. The 

City is not responsible for any items once sold. 
• Vehicles and other large equipment can only be removed at the completion of 

the auction. 
  
Bidders are advised total price will also include a 10 percent buyer's premium and 
8.412 percent sales tax. 
  
Surplus property belonging to the City of Yuma is disposed of in a manner as 
required by state law and the Yuma City Charter through public auctions, 
competitive sealed bids or other appropriate methods. 
  

For more information on the City of Yuma Public Auction, send e-mail or call (928) 
373-5114 (8:30 a.m. to 4:30 p.m.). 
  
END 
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